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A bout de souffle/Breathless (film),
1: 235
AAA (Agricultural Adjustment
Administration), 2: 385-387
Absinthe, tobacco use with, 1: 37
Accessories
cigar accessories, 1: 159, 159-160
cigarette accessories, 1: 159, 160;
2:568
pipe accessories, 1: 156-159, 157,
158, 165
references to, in popular music,
1: 370-371
snuff accessories, 1: 160-163,
161; 2: 549-550, 560, 667
used by gallants, 2: 559, 560
Accord (cigarette brand), 2: 493
Acetaldehyde, in Marlboro
cigarettes, 1: 10
Acquisition, definition of, 1: 43
ACS (American Cancer Society),
1: 53; 2: 484-485
“Action against Access” campaign,
by tobacco industry, 2: 477, 478
Action on Smoking and Health
(ASH), 2: 624
Addiction to nicotine, 1: 1-6
additives and nicotine effects, 1: 8-9
alcohol and drug use associated
with, 1: 35-41; 2: 468
cigarettes as most addictive form
of 1: 1, 3-5
criteria for, 2: 468
FDA evidence on, 2: 493
history of nicotine science and,
1: 1-3; 2: 388
nicotine research and concepts of,
1:2-3; 2: 467-468
physiologic and behavior effects
of, 2: 389-390
popular music references to,
1: 370

prevention of, 2: 391
smoking behavior driven by,
2:390-391
tobacco “chippers” and, 2: 469
tobacco industry documents on,
1: 4: 2: 494, 627
treatment of, 1: 5-6
withdrawal symptoms related to,
1:3;2: 391, 468, 486
See also Chemistry of tobacco and
tobacco smoke
See also Nicotine
See also Psychology and smoking
behavior
See also Quitting
Additives, 1: 6-10
ammonia and acetaldehyde as,
1:10
cigarette paper coated with,
2: 455
health risks and regulation of,
1: 9-10
physiological and behavioral
effects, 1: 8-9
role in product design, 1: 7-8;
2:454-455
in snuff, 2: 549-550
See also Menthol
Adolescents. See Youth marketing;
Youth tobacco use
Advance (tobacco company),
2:493
Advertising, 1: 11-18
of alcohol, with tobacco, 1: 36
antismoking advertising, 1: 19-20,
21, 53-54, 83, 345; 2: 430
brand loyalty linked to age,
2: 689
branding in, 1: 11; 2: 564
Camel cigarettes, 1: 106,
106107, 172; 2: 670, 690
in China, 1: 15, 132-133, 133
cigarettes as appetite suppressants,
1: 62-63, 64, 172, 336

classical music in, 1: 368

dominance of cigarette use due to,
1:171, 171-173

early tobacco promotions,
1:11-12

exoticism in, 2: 669-670, 681

globalization of cigarette market,
1: 265

impact of, 1: 17-18

Joe Camel character in, 1: 22,
107, 173, 335; 2: 692-693

Kool cigarettes, 1: 332, 334-335;
2: 692

Lucky Strike cigarettes, 1: 62-63,
64,172,252, 318-320, 319,
335-336; 2: 686, 690

Marlboro cigarettes, 1: 337-339,
338; 2: 407, 671, 691

mass advertising of cigarettes,
1: 246

outdoor advertising displays, 1: 328

package inserts/coupons,
1: 327-328

Philip Morris, 2: 407; 2 408

product placement in film and
television, 1: 13, 232;
2:477-478, 691-692

public relations vs., 2: 474

in retail outlets, 2: 499-500, 501

shift from broadcast advertising
to sponsorship, 2: 594-595

sports and tobacco advertising,
2:597-599, 598, 671-672

targets of, 1: 14-15, 15, 228-229,
334-336; 2: 685-686, 691-692

themes of, 1: 15-16

in twentieth century, 1: 12,
12-14, 14

unregulated health claims for
tobacco products, 2: 493

Virginia Slims, 1: 16, 63, 336;
2: 663, 664

during World War I and II, 2: 670

See also Advertising restrictions
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Advertising CONTINUED
See also Cigarette cards
See also Marketing
See also Sponsorship
See also Women, advertising
targeted to
See also Women, in
advertisements
See also Youth marketing
Advertising restrictions, 1: 19-23
advertising effects on youth and,
1:22
antismoking advertising and,
1: 19220, 21, 53-54: 2: 430
Australia, 2: 620
banning of tobacco advertising,
1: 19-20: 2: 463, 502, 594,
672
economic and political constraints
on, 1: 20
European community, 2: 438
France, 1: 60
freedom of speech issues,
1:21-22
Internet tobacco advertising,
2: 502
Japan, 1: 20
limits of, 1: 22-23
Nazi Germany, 1: 322; 2: 383
during 1960s and 1970s,
1: 19-20
politics of, 2: 430
in retail outlets, 2: 501
Africa, 1: 23-30
Angolan tobacco jar from, 1: 157
domestic cultivation of tobacco
in, 1: 26-29
early propagation of tobacco in,
1: 24-25, 25
French colonies in, 1: 244
importance of tobacco trade in,
1:25-26
late twentieth-century effects of
tobacco in, 1: 29-30
Malawi tobacco production,
1:28-29; 2: 647
pipes in, 1: 28, 68; 2: 421-422
Portuguese tobacco trade with,
1:23, 26: 2: 442-443
Zambian tobacco production,
1:29
See also Zimbabwe
African Americans
menthol cigarettes preferred by,
1: 228, 349
as post-Civil War tobacco
workers, 1: 297
smoking prevalence among,
1: 226227
as target of tobacco marketing,
1: 228,228

women, in nineteenth-century
advertisements, 2: 670
women union leaders, 1: 297
See also Slavery and slave trade
Age and tobacco use, 1: 31-33
early twentieth century, 1: 31-33
initiation of smoking related to
age, 2: 689-690
later twentieth century, 1: 32, 33
See also Children
See also Youth tobacco use
Agricultural Adjustment Act of
1933, 1: 287; 2: 385, 524, 660
Agricultural Adjustment Act of
1938, 2: 387
Agricultural Adjustment
Administration (AAA),
2:385-387
Agriculture. See Processing;
Production of tobacco;
Sharecroppers and
sharecropping; Slavery and slave
trade; Tenant farmers and
farming; United States
agriculture
AHA (American Heart Association),
2:484-485
Air-cured tobacco
in Africa, 1: 27
chemistry of, 1: 113
definition of, 1: 27
in modern cigarettes, 2: 454
process of curing, 1: 27; 2: 448,
448-449, 655
Air travel, 1: 33-35
airline flight attendants class
action lawsuit, 1: 34, 312
banning of smoking during,
1: 34; 2: 537, 539
al-Din Shah, Nasir, 1: 272, 273, 273
ALA (American Lung Association),
2: 484-485
Alaska Natives
diffusion of tobacco to, 2: 522
Inuit ash and quid boxes of, 1: 69
smoking and tobacco use of,
1: 229
Alcohol
depressant effect of, 1: 40
tobacco use combined with,
1: 35-36, 36, 37, 38-39
Alice in Wonderland (Carroll), 1: 304
Alkaloids
in Chinese tobacco, 1: 130
definition of, 1: 114
formation of toxic compounds
from, 2: 632
in hallucinogens, 1: 259; 2: 518
in Nicotiana rustica, 2: 519
Allen & Ginter (tobacco company),
1: 251
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Altadis (French/Spanish tobacco
company), 1: 244
Altria (Philip Morris), 2: 409,
438
AMA (American Medical
Association), 1: 53
American Baptist churches,
antitobacco resolution of,
1: 142-143
American blend cigarette
definition of, 1: 105
types of tobacco in, 2: 454,
644-645
American Cancer Society (ACS),
1: 53; 2: 484-485
American Heart Association (AHA),
2:484-485
American Lung Association (ALA),
2:484-485
American Machine and Foundry
Company, 1: 266
American Medical Association
(AMA), 1: 53
American Stop Smoking
Intervention Study (ASSIST),
1:57; 2: 435-436
American Tobacco Company,
1: 42-44
acquisition by British American
Tobacco, 1: 44, 95
acquisition of Middle Eastern
manufacturers, 1: 358
advertising costs of, 1: 265
blending of tobaccos in cigarettes,
1: 358
diversification of, 1: 44
foreign expansion of, 1: 43, 253,
265
growth and dissolution of,
1: 43-44, 146-147
origins of, 1: 42, 252-253
See also Lucky Strike cigarettes
Amerindians. See Native Americans
Ammoniation
definition of, 1: 114
of Marlboro cigarettes, 1: 10, 114
Amphetamine, for weight control,
2: 484
Anadenanthera peregrine, 1: 259
Angola
tobacco jar from, 1: 157
tobacco production in, 2: 443
Anti-Cigarette League of America
founding and activities of,
1:48-49
popular support of, 1: 32
Antismoking legislation
airline travel ban on smoking,
1: 34; 2: 537, 539
Australian tobacco regulation,
2:619-621



